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Search data e.g., capital size, transaction, knowledge and skills

Key findings

Social media women entrepreneurship is strongly associated with capital stability, favorable 
context (family support, changes of marital status, etc.), availability and access to support 
services and networking, and business motivation of the entrepreneurs. 

The top five factors that can lead to failure or shut down of a business include: a weak 
business strategy, low-quality products, lack or loss of capital, lack of business integrity, and 
inappropriate market drive.



“Women in Bangladesh have a will to act as
an entrepreneur, but, after a certain level they
fail to sustain due to social and financial
barriers, which ultimately hampers the
overall GDP of the country.”

- Impetus Research

Start-up

• 51% 

Scale-up

• 27%

Technology incompetency

Start-up

• 42% 

Scale-up

• 34%

Online Abuse

Start-up

• 41% 

Scale-up

• 20%

Family Non-cooperation

Doing Business Online - Key Barriers
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Zero Upto 25%

26%-50% 51%-75%
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of the women entrepreneurs 

are young (up to 30 years)66%
of the women 

entrepreneurs are 

educated to at least 

bachelor level

69% of women entrepreneurs 

are married
62%

Young, married, and higher educated women lead the pack of social media-based businesses in Bangladesh

69% of the women have contributed
to family income through f-commerce

Most social media women 
entrepreneurs are based in 

urban areas.

25% 75%

Have ownership No ownership

Only a quarter of the social 

media women entrepreneurs 

have ownership of assets.
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Social media-based women entrepreneurs are mostly young, graduates, married
with at least one dependent family member. More than a quarter had family income
above 50,000 BDT per month. A quarter contribute more than half of their monthly
earnings to the family, perform additional income activities other than social media
based business and own property in their name.

Demographic Profile Summary
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Clothing, food and jewellery are the most common businesses

Capital size

68% of the women entrepreneurs start with 

capital up to 10,000 BDT

were trading multiple products34% of the businesses have 

employees, creating further 

employment for others

29% of the businesses are run 

with women's own 

capital

70%
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Connected with at least one  
business association

68%

of  the businesses have a valid 
trade license

19%

of the entrepreneurs did not take 
a loan for business operations

83%
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The median income was 15,000 BDT, the median gross profit generated was 30 per cent.

85%

61%

6% 4% 1%
Personal mob.

wallet
Bank Account No Account Merchant mob.

wallet
Other

1% 1% 1%
5% 7%

11%
15%

20%

41%

2012 2013 2014 2015 2016 2017 2018 2019 2020

41% of the entrepreneurs started business in the 
last 1 year.

Personal mobile wallet is prominent in business 
transaction
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monthly median sales of the 

businesses

BDT 15, 000
Of the women entrepreneurs 

cannot calculate business 

profit

28%
of the transaction are 

‘cash on 
delivery’

80%
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Clothing, food supply, and jewellery were the most common social media business types. The
median business age was 17 months, and 41 per cent started business during COVID-19. More than
a quarter of the businesses have at least one employee, and a median of two. The majority of
entrepreneurs started business with their own capital and increased it over time. Median monthly
sales were 15,000 BDT, and the median operations cost was 7,500 BDT. Less than a quarter of them
have a business license but more than half were members of business associations.

Business Characteristics Summary
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Increased their sales
over time61%

Increased their 
customers over time73%

Regularly keep sales 
records, but mostly manually77%

Most women entrepreneurs claiming to improve quality of life while business size and their daily engagement are also increasing.

Background Methodology Get Reports

The top five critical factors that can lead to failure or shut down of a 
business identified by the survey 

of the women spend at least  5 

hours daily on their business

72%

of the women improved 

their quality of life

60%
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Most of SMBWE regularly kept sales records and customer’s record, but mostly manually. Over time,
more than half experienced a growth in sales, and customer size, and increased their daily time
allocation on their businesses. Entrepreneurs spent on average 6 hours a day on their business –
mainly from the afternoon onwards. Quality of life improved for more than half of the SMBWE as a
result of their business. Becoming an entrepreneur was the prime goal for half of the SMBWE. Weak
business strategy, low-quality products, and lack or loss of capital were the three main reasons
which led to business shut down.

Business Situation Summary
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Top key challenges are customer relations supply chain management, technology usage, and online abuse.
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Customer relations 
at start-up and 
scale-up

Order cancellation, 
absence of 
customer whilst 
delivery

Money transaction

Payment delayed 
from

Supply chain 
challenge at start-
up and scale-up

Delivery delay by 
currier, product 
damage by currier

Technology usage

Managing social 
media page, social 
media promotion of 
products

Online abuse

Victim of hate 
speech, sexually 
violent dialogue

Family support

Do not encourage, 
think as less 
prestigious job
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61%

53%
51%

42% 41%

23%

5%
2%

46%

39%

27%

34%

20%
16%

7%
3%

Customer relations Supply chain Technology usage Online abuse Family support Money transaction Registration* Access to finance*

Start-up Scale-up

Challenges faced by Social Media Based Women Entrepreneurs



Customer relations, supply chain management, usage of technology, combating social media abuse,
securing family support were the key five challenges confronted by the SMBWE both at start-up and
scale-up stage of business. Although the intensity of challenges reduced over time when the
SMBWE gained experienced, the challenges persisted even at the scale-up stage of business.
Although a limited number of SMBWE accessed finance and formalized their business, the
challenges they faced were different. COVID-19 played both a positive role and adverse effect in the
operations of social media-based business.

Business Challenges Summary
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Depth of knowledge is not so high across the skill-sets. Support might require to improve entrepreneurial, business operations, digital marketing, 
regulatory compliance, and technology  skills
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Type of knowledge
and skills

Depth of knowledge and skills

1 2 3 4 5

Customer interaction 4.0

Money transaction 3.5

Technology 3.3

Entrepreneurial 3.3

Business operations 3.3

Documentation 3.4

Digital marketing 3.3

Regulatory compliance 3.0

Business communication 3.2

Others 3.5



Support Requirements for Business
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Policy makers 
and regulators

Financial 
service sector

Social and mass 
media operators

Delivery channels and 
service providers

Knowledge and skills 
service providers

Other Business 
Stakeholders

Credible and convenient 
financial services, and single 
point flow of information

Online platform for access 
to raw materials, producers 
and suppliers. 

One stop regulatory 
information and service 
access point

Expansion of delivery services 
for all products at every corner 
of the country

Basic and advance courses for practical 
learning on customer relations, supply chain 
management, technology usage, fighting social 
media abuse, and acquiring family support.

Promote the positive notion of 
women in business.
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Women entrepreneurs claimed to be equipped with relevant knowledge and skills. However, they
wanted to learn more about entrepreneurship, business planning and operations, compliance,
technology, digital marketing, and business communication. For business growth, they require
support to access finance, and with business registrations, cooperation from delivery service
providers, sourcing of products, inventory management, supply of skilled employees, combating
social media abuse, and sensitizing male counterparts to normalize women doing business.

Support Requirements Summary
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Background
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Bangladesh has experienced remarkable growth in the number of women entrepreneurs based on social media platforms.

Although social media women entrepreneurs, influencers, and social media brand promoters in Bangladesh were

advancing their businesses using social media, most of the businesses lead by women failed or did not grow after a

certain threshold point. Mastercard Index of Women Entrepreneurs (MIWE, 2019), ranked Bangladesh 57th out of 58

economies in the world, highlighting the country’s poor record in creating an enabling businesses environment for women

entrepreneurs. Women in Bangladesh have a “will” to acts as an entrepreneur, but, after a certain level they failed to

sustain or continue their business due to social and financial barriers, which ultimately hampers the overall GDP of the

country. The shutdown of their social media business does not only affect them, but it also creates negative effects on

those who were employed or involve in their business ecosystem.

situation highlights the need to analyze the challenges faced by social media women entrepreneurs on leading their

businesses and to provide knowledge and promote sustainability in their business growth. The project intends to capture

a holistic view anticipating two levels of intervention: (1) Exploration on the current scenario (COVID-19 shocks),

challenges and barriers faced by social media women entrepreneurs. (2) Accessibility and availability on business

knowledge and financial services for social media women entrepreneur. Dnet and UNESCAP have worked together to carry

out the research.

SOCIAL MEDIA WOMEN 
ENTREPRENEUR DATA 
PORTAL



Exploring Challenges to 
Start and Scale Social 
Media Based Online 
Business for Women 
Entrepreneurs in 
Bangladesh

• RQ1: What is the profile of social media 
based online women entrepreneurs in 
Bangladesh, and emerging business 
situation among this economic segment?; 

• RQ2: What are the challenges faced by 
the social media based online women 
entrepreneurs in Bangladesh to start, and 
scale their business?;

• RQ3: What are the requirements and 
support needs for women entrepreneurs 
in Bangladesh to start and scale a social 
media based online business?

Research Title Research Questions

Research Methodology
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The survey is not statistically 
representatives of all social media 
entrepreneurs in Bangladesh, but it 
does cover a diverse segment of 
women social media entrepreneurs. 
These limitations and statistical 
relevance need to be considered. 

Research Limitations
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Target Group

Female

Business Tenure

Gender

6 months +

Research Fieldwork Period

Research 

Participants

Active and in-active 

social media 

entrepreneurs

Telephonic survey in 
Bangladesh

Sample size

150

Social media women 

entrepreneurs

Research Methodology
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Designed by Dnet

› Business type

› Employment

› Capital source

› Capital size

› Business registration  

› Business transaction

› Association

› Bank account

› Collateral

› Delivery method

› Loan
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